





Exhibitors

exhibitors

among which 362 are domestic ones representing 90% of
the produection capacity of China motoreyele industry.

In 2010, CIMAMotor gathered 386 exhibitors from home and abroad, among which 362 are domestic ones representing 90% of
the production capacity of China motorcycle industry.

Top 10 Chinese motorcycle manufacturers, including Dachangjiang, Zongshen, Loncin, Jialing, Jianshe, Lifan, Qianjiang, Qinggqi,
and Luoyang Northern EK Chor, and other well-known ones such as Shineray, XGJAO, Yinxiang, Bashan, Hsun, Wangjiang,
Dongben were present at the CIMAMotor 2010.

Leading manufacturers of motorcycle parts attended the exhibition.The exhibits also included all most all kinds of motorcycle parts
and accessories including shock absorbers, gears, crankshafts, clutches, brakes, electrical parts, batteries, carburetors, tyres,
locks, lamps and etc.

One thing worthy to be mentioned here is that some famous garment companies were also present at the CIMAMotor for the first
time, including: (Hongkong) Off Road Racing Gear Company Limited and Shanghai Goldwing IMP& EXP Co., Ltd.

24 foreign exhibitors attended the CIMAMotor 2010, including world well-known motorcycles manufacturers such as Honda
(together with Wuyang-Honda and Sundiro Honda), Suzuki, Harley-Davidson, Kawasaki, Peugeot, Piaggio, PEM, Benelli and
leading motorcycles parts manufacturers including (Germany) Continental Automotive Asia Pacific Co., Ltd. Shanghai, IDIADA
Automotive Technology S.A from Spain, Lucasoil-Asia Inc. from US, Scion-Sprays Ltd. from UK, JECS Cooperation from Japan,
J.JUAN S.A. from Spain, Menam Stainless Wire Public Co., Ltd from Thailand and etc..

Exhibitor range

1.Motorized vehicles manufacturers, including that of motorcycles, tricycles, ATVs, snow scooters, mopeds, electric
motorcycle, gas vehicles, special purpose vehicles and etc..

2.Motorcycle accessories and parts manufacturers

3.Motorcycle maintenance and related products companies

4.Motorcycle technology and service providers

5.Professional media Accessories
and parts

80%
The quantity and composition of exhibitors

(Exhibitors, one response possible, in %)

(1)Whole vehicles: 31

(2)Accessories and parts: 309
(3)Maintenance and related products: 4
(4)Technology and services: 12

(5)Media: 30 Maintencance
and
related
Whole vehicles Media  Technology proqycts
8% 8% and 1%

services
3%



Exhibitors
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of the exhibitors are satisfied/very
satisfied with the achievement of their goals

The goals of the exhibitors Your satisfaction with CIMAMotor 2010
( Exhibitors, multiple responses possible, in % ) ( Exhibitors, one response possible, in % )

make new business contacts :

" [=}

Boost image 76.84% 83%
m Strengthen existing business _ 57.89%

Collect market and technical _

information F08%

Present new product and _
B orvices 37.37%

o 5%

Search new distributors or o

. partners _ 31.06%
Very satisfied Satisfied

m Sell products 26.84%




Exhibitors

@ of the exhibitors are satisfied/ very satisfied with
@ the quality of the trade vislitors

of the exhibitors will perhaps /definitely attend
the next CIMAMotor in 2011

The visitors interest you most
( Exhibitors, multiple responses possible, in % )

Foreign distributors of motorcycles _

¥ andits parts and accessories [
Domestic distributors of motorcycles

¥ and its parts and accessories _ i

W Importers and exporters _ 36.32%

B Media

¥ Clubs - 7.89%

= Domestic motorcycle repair shops . 6.84%

11.58%

Motorcyclists and fans 6.32%
Government and associations 5.79%
W Others 0.53%
How would you rate the quantity and Will you attend in the next CIMAMotor
quality of the trade visitors? in 20117
( Exhibitors, one response possible, in % ) ( Exhibitors, one response possible, in % )
51% 55%

42%

28%

Very satisfied satisfied Definitely attend Perhaps attend



Trade visitors

2 1 ) 73 6trade visitors
accounting for 3 1 A) of the total visitors

of which 9 7- 7 /Oare domestic visitors

Trade visitors from abroad
( Trade visitors, one response possible, in % )

W Asia(excluding China) _ 33.90%
W Africa [ RPRATA

M South America P s47%

M North America B s 7

M Oceania - 4.25%

What position do you occupy in your company?
( Trade visitors, one response possible, in % )

Marketing/sales/
" acvertisngPR i oa.05%
® Manutacturing/Production [ 20,059

B R&D/design

B Buying/procurement . 1.98%

W Others N 124%

Influence on purchasing/procurement decisions
( Trade visitors, one response possible, in % )

o Yosdecuvey [ 5o

W Yes,collectively - 16.58%

Yes,in an advisory o
n capacity - 15:35%

= No B 10.15%




Trade visitors

of trade visitors will perhaps/definitely
visit the next CIMAMotor in 2011

The goals of the trade visitors
( Trade visitors, multiple responses possible, in % )

28.22%

B Collect information

B Know technical trend 24.01%

Attend concurrent
activities

W Learn from peers - 14.60%

18.810%

B Purchase products 13.86%

B Meet new friends - 6.44%

Seeking investment

opportunity | 297%

CTTIES

Your satisfaction with CIMAMotor 2010
( Trade visitors, one response possible, in% )
82%

16%

Satisfied Very satisfied

Will you visit the next CIMAMotor in 20117
(Trade visitors, one response possible, in %)

65%

Definitely visit Perhaps visit



Society for Voluntary Control of Fair and Exhibition Statistics (FKM)
Certificate form for the trade visitor profile analysis

Total number of visitors 70, 120 | Sector
Proportion of trade visitors 31% Manufacturer 41.34%
| Region of residence Distributor 39.10%
Total Chinese 97.66% Service provider 4.46%
of which Government 1.24%
| Chongqing 52.99% Tibet | 1.95% Scientific Research Institution 1.98%
| Guangdong | 331% | Tianjin |  1.49% Financial Institution 1.49%
Guizhou 567% | Shaanxi 0.74% Media 0.74%
Hainan 0.04% Qinghai | 0.50% Passenger Transport 0.50%
| Hebei 0.37% Anhui [ 074% Construction 0.74%
Henan 1.20% Shanghai 0.50% Logistics 0.50%
Hubei 1.19% Fujian 5.98% Other 7.91%
Jilin 0.25% Beijing 0.87% Area of responsibility
| Jiangsu 1.70% Liaoning 0.30% Management 27.23%
Ningxia 0.06% Jiangxi 0.96% Research/development/design 14.85%
Shandong 2.22% Hunan 1.17% Manufacture/production 20.05%
Inner Mongolia 0.08% Heilongjiang 1.12% Buying/procurement 1.98%
Sichuan 9.23% Guangxi | 0.61% Marketing/sales/advertising/PR 34.65%
Zhejiang 2.45% Gansu [ 017% Other 1.24%
Yunnan 1.43% Taiwan 0.28% Influence on purchasing/procurement decisions
Xinjiang 0.09% HongKong 0.08% Yes, decisively 57.92%
| Shanxi 0.26% Macao 0.00% Yes, collectively 16.58%
Foreign 2.34% Yes, in an advisory capacity 15.35%
Region No 10.15%
Europe 32.20% Frequency of visits to the trade fairs
Asia (excluding China) 33.90% Earlier events 26.73%
Africa 12.71% First visit 73.27%
Oceania 4.24% Distribution of visitors on the days of the event
North America | 847% 1*day 26.50% 2" day 32.90%
South Africa | 848% 3“day 28.60% 4" day 12.00%




General visitors

70, 1 2 Ovisitors,
of which 69 /0 are general visitors,

6 6 O/ of the general visitors will definitely
0 visit the next CIMAMotor in 2011.

As every year, the majority of visitors were general visitors. 48,384 general visitors visited CIMAMotor 2010,
of which 27% are females and 53% are younger under 30.

Your satisfaction with the CIMAMotor 2010? Will you visit the next CIMAMotor in 20117
( General visitors, one response possible, in % ) ( General visitors, one response possible, in % )
71%

25%

Very satisfied satisfied Definitely visit Perhaps visit




Publicity

About 1,000 global media were attracted in the exhibition

report, among which 278 came to give the report on site.

CIMAMotor 2010 slogan: "Bring Chinese motorcycle into public vision"—CIMAMotor 2010 was publicized by all kinds
of media: television, radio, newspapers, magazine, internet, outdoor advertising and etc. At home, CCTV, main
financial media and online media were involved in report about the event, and abroad, the motorcycle industrial media
in the export destinations of Chinese motorcycle were the main channels for publicity. Obviously, it is a most
comprehensive report about Chinese motorcycle industry home and abroad.

About 1,000 global media were involved in the exhibition report, including CCTV, main financial media, vogue media,
regional newspapers, general and industrial portals, BBS, all Chinese motorcycle media and over 100 foreign media.

265 Chinese media and 600 journalists including CCTV, Xinhua News Agency, People's Daily, 21% Century
Business Herald, The Econonmic Observer, China Financial and Economy Newspaper, China Daily, Sina, and Sohu
gave on site report about the event. CCTV Xinwen Lianbo broadcasted the news on Oct 21, the opening day of the
CIMAMotor 2010.

13 foreign media gave on site report about the event. All of them are well-known motorcycle magazines and websites
from Spain, Turkey, US, Portugal, Brazil, Norway, Italy, Ukraine, India, South Africa, Japan, Thailand, Hungary and
etc..

1,756 m® outdoor advertisement boards about the event were seen at traffic hubs such as airport and downtown
region.

2,161 pieces of news, 154 special reports, 92 plane advertisements, 580 internet advertisements were released.
702 topics were posted in internet BBS with the coverage of 1,536,712 readers.

The organizer promoted the CIMAMotor 2010 by participating in 5 exhibitions, including: EICMA 2009, Diemould
India 2010, 2010 Spring Canton Fair, Subcon UK 2010, and 2010 Autumn Canton Fair.
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Your Gateway €
to China Market! oo o

START CHANGING THE GAME  JOIN US FOR LASTING GAIN

THE 18™ CHINA INTERNATIONAL
MOTORCYCLE TRADE ERHIBITION

October 13-16, 2011 Chongqing * China

ShcLa gest Motorcycle Exhibition in China -

gVerything about motorcycle
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JOUNRCAOr the Promotion of InternatiAl Tra g N
Jdmber of Commerce for Import and Export achinery and Electronic Products .
ssociation of Automobile Manufacturers

/’ hongging Municipal People's Government

exhisit Chongging Exhibition Center Co., Ltd

Address: No.269, Keyuansi Road, High-tech Development Zone,

Chonggqing, 400041, China www.cimamotor.com
Tel: +86 23 6888 8155

Fax: +86 23 6863 1388





